







































































































































































































































































































































Harga X1.4 0,000 Valid
9(X
1






Lokasi X2.3 0,000 Valid
(X
2






Pelayanan X3.3 0,000 Valid
(X
3





KepuasanKonsumen Y3 0,006 Valid







































Valid Laki-Laki 30 50.0 50.0 50.0















Valid >31th 35 58.3 58.3 58.3
15-20th 4 6.7 6.7 65.0
11
Umur
21-25th 14 23.3 23.3 88.3
26-30th 7 11.7 11.7 100.0












Valid <Rp.1.000.000 11 18.3 18.3 18.3
>Rp.2.000.000 34 56.7 56.7 75.0
Rp.1.000.000-Rp.2.000.000 15 25.0 25.0 100.0
Total
60 100.0 100.0












Valid 1kalisebulan 5 8.3 8.3 8.3
1-2kaliseminggu 12 20.0 20.0 28.3
2bulansekali 3 5.0 5.0 33.3
2-3kalisebulan 12 20.0 20.0 53.3
3-4kaliseminggu 2 3.3 3.3 56.7
kadang-kadang 7 11.7 11.7 68.3
Sesekali 4 6.7 6.7 75.0
























HARGA .247 .102 .195
LOKASI .071 .099 .055



































































































































Model SumofSquares Df MeanSquare F Sig.
1 Regression
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